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SCOPE

The Balkan Peninsula, an emerging food and wine tourism destination, presents a rich
interplay of cultural heritage, diverse traditions, and distinctive local practices. While
its potential in attracting culinary and wine visitors has long been recognized
(Hudelson, 2014), scholarly research remains limited, leaving substantial gaps in
understanding the interplay between enogastronomic tourism and the sustainability
of the region. This session seeks to address these gaps by exploring the distinctive food
and wine tourism terroir of the Balkans, in an attempt to foster interdisciplinary and
cross-regional research collaboration.

Food and wine tourism is often linked to the reinforcement of local identity and the
promotion of traditional practices (Sims, 2009). Beyond serving as a vehicle for cultural
appreciation, it fosters meaningful connections between visitors and local
communities, creating experiences that are deeply rooted in authenticity (Kim &
Bonn, 2016). In regions like the Balkans, where culinary and viticultural traditions are
shaped by centuries of diverse cultural influences, tourism holds immense potential
to narrate the unique story of its people and places. Furthermore, food and wine
tourism can act as a powerful tool for both business diversification and rural
revitalization, offering opportunities for small-scale producers and family-run
enterprises to engage with the tourism economy (Hall and Mitchell, 2009; Rachdo et
al, 2019). However, as an emerging destination, the Balkans face unique challenges in
balancing the valorisation of their culinary assets with the need to preserve their
authenticity, a dynamic that warrants further academic exploration.

The aim of this session is to investigate the evolving role of food and wine tourism in
the specific region, focusing on its capacity to catalyze sustainable regional
development and enhance intercultural understanding.
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TOPICS OF INTEREST

The Special Session will examine the following key themes:

Marketing and Strategic Management of Food and Wine Tourism
Culture and Heritage Preservation

Collaborative Networks

Sustainability and Resilience

Consumer behaviour in Food and Wine Tourism

Digital Transformation of the Servicescape:
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SUBMISSION OF ABSTRACTS

Abstracts of no more than 300 words should be submitted electronically by May 12th,
2025, to Dr Maria Alebaki (alebaki@elgo.gr). For further enquiries regarding the
conference, please visit https://iatour.org/icot2025/
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