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SCOPE 
Tourism organizations are undergoing unprecedented transformation due to evolving consumer 
preferences, digital disruption, and sustainability imperatives. As organizations rapidly embrace change, 
driven by unprecedented technological advances and increasing volumes of data, understanding the 
practices that guide organizations in accomplishing their transformation initiatives and the decision-
making processes becomes critical to the organizational success and competitive advantage. A special 
session at ICOT 2024 offers a unique platform to explore the multifaceted challenges and opportunities 
facing tourism organizations from an integrative management perspective, fostering interdisciplinary 
dialogue and showcasing cutting-edge research and best practices. By convening experts from various 
fields, we can address the critical need for nuanced strategies tailored to different organizational 
contexts and scales. Ultimately, this session will not only advance scholarly understanding but also 
inform policy and drive awareness of sustainable development in tourism organizations, making it a 
valuable addition to the congress agenda. Researchers are invited to submit abstracts/papers that may 
address, although they are not limited to, the following areas: 
 
TOPICS OF INTERESTS 

• Transformative consumer experiences and personalization in tourism. 
• Impact of technology adoption on tourism organizations and their business models. 
• Use of data analytics and AI in tourism organizations. 
• Innovation and entrepreneurship as drivers of business transformation. 
• Strategies and practices in talent management and skills development. 
• Solutions given by destinations in rebranding and repositioning based on smart technologies. 
• Strategies and practices to promote sustainability and responsible tourism. 
• Collaborative networks and partnerships to foster transformation and competitiveness. 
• Implications of digital transformation on city and urban planning. 
• Impact of regulatory and policy frameworks on the transformation of tourism organizations. 

 

SUBMISSIONS OF PAPERS 

Abstracts of no more than 300 words should be submitted electronically by 12/05/2024 to Dr. 
Francisco J Navarro-Meneses ( fnavarro@nebrija.es. For further enquiries regarding the conference, 
please visit the conference’s website: https://iatour.org/icot2024/  
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