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SCOPE

In recentyears, there has been anincreasing focus on designingresilient structures in tourism as part of
sustainable strategic orientation of the destination. Service providers, especially those in the hotel
industry, catering companies, mobility service providers, tour operators, and destination management
organizations (DMOs), need to pay close attention to this growing challenge. Within these companies,
the question arises aboutthe strategicapproaches or measuresthatcan be used to increase resilience
vertically or horizontally along the value chain. Itis essential to evaluate the effects this will have on the
organisation, its competitiveness and sustainable development. This applies to securing resources and
the associated supply chains, human resource development, marketing considerations, and IT security.
The question ultimately focuses on strategies for creating an agile and resilient corporate culture that
can anticipate and overcome future crises and disruptionsin the market or systems. The emerging field
of tourismresearch onresilience focuses on creating a collaborative development framework to
enhance destination resilience.

Researchers are invited to submit abstracts/papers that may address, although they are not limited to,
the following areas:

TOPICS OF INTERESTS
e Range of modelstounderstand corporate resilience within tourism stakeholders
e Empirical Research onthe status of corporate, network and destination resilience
e Managementapproachestoorganize corporate resilience
e Networking modelstoimplement corporate resilience
e Resilience of companies andinterests on the part of destination management organisations
e Value chainapproaches forfostering corporate and destination resilience
e BestPractice examples onimplementing corporate, network and destination resilience
amongthe value chain
e Destinationresilience as a tool for the resilience of stakeholders
e Developing corporate resilience to strengthen the quality of human resource development
e Integrative value co-creation forshaping corporate and destination resilience
e Approachesforintelligentsupply chains
e Conceptsofresilience oriented Human Resource Management
e Agilityandresilience —a new paradigm for successful stakeholders?

SUBMISSIONS OF PAPERS

Abstracts of nomore than 300 words should be submitted electronically by 12/05/2024 to Prof. Martin
Fontanari (martin.fontanari@ism.de) or Prof. Anastasia Traskevich (anastasia.traskevich@akalem.de).
For furtherenquiries regarding the conference, please visit the conference’s website:
https://iatour.org/icot2024/
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