
 
The effects of the COVID-19 pandemic on tourism and hospitality 

business: Perspectives on technology adoption 

Organized by 
   Seongseop (Sam) Kim, The Hong Kong Polytechnic University 

& 
Miju Choi, Leeds Beckett University 

 
SCOPE 
The COVID-19 pandemic has had a profound effect on the global tourism industry. According to the 
UNWTO (2020), most tourism destinations have implemented some form of travel restriction, resulting in 
a 74% reduction in global tourism arrivals. There is also evidence of a US$1.3 trillion loss in global tourism 
receipts, and some 100-120 million direct and indirect jobs are at risk as a result. More importantly, the 
COVID-19 pandemic has accelerated technology adoption that is transforming the ways in which services 
are delivered, providing consumers with contactless services and posing a major threat to the tourism 
workforce (Jiang & Wen, 2020; Kim, Kim, Badu-Baiden, Giroux, & Choi, 2021). Although theoretical 
progress in the literature on the COVID-19 pandemic and tourism has been extensive, a holistic view of 
technology adoption and its impact on service providers and consumer experiences still require further 
investigation (Pillai, Haldorai, Seo, & Kim, 2021; Sigala, 2020).  
 

This special session advocates for additional innovative, critical, multi-and inter-disciplinary theoretical 
and methodological contributions to the field with an emphasis on technology adoption. It also 
acknowledges the importance of going beyond current tourism scholarship to create a wider-ranging and 
more inclusive research agenda for tourism recovery from the COVID-19 pandemic. This will involve 
exploring combinations of a range of diverse advanced technologies (such as artificial intelligence and 
service robots) and tourism business operations/management. These investigations will enable a critical 
rethinking of the role of technology in tourism business and enhance the resilience of the tourism 
business in the post-pandemic world. Thus, the purpose of this special session is to explore the impact of 
the COVID-19 pandemic on tourism and hospitality business, with a focus on technology adoption from a 
variety of theoretical and methodological perspectives. Researchers are invited to submit 
abstracts/papers that may address, although they are not limited to, the following areas: 
 

TOPICS OF INTERESTS 
• Conceptualisation of business model innovation based on technology 

 Impact of the COVID-19 pandemic on tourism and hospitality business 
• Challenges and opportunities related to technology adoption 
• Role of technology in business management, marketing, and operation 

• Consumer experiences with technology 

• Consumer preferences for human service or technology-induced service 
• Consumer resistance to the adoption of technology 
• Employees’ attitude towards the adoption of technology 
• Optimising human resources management through technology 

• Cost-effective budgeting through technology 

• Leveraging operational technology for recovery 

• Enhancing the resilience of tourism and hospitality business through technology 
• Building the capacity of managers and entrepreneurs to support tourism and hospitality business 

• Policy responses to prepare the tourism and hospitality workforce for the digital future 
• Other related topics 
 

SUBMISSIONS OF PAPERS 
Abstracts of no more than 300 words should be submitted electronically by 13/05/2022 to Dr. Miju Choi 
(M.Choi@leedsbeckett.ac.uk) For further enquiries regarding the conference, please visit the 
conference’s website: http://iatour.org/icot2022/  
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